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OVER 800 YOUTH TEAMS 55 COURTS ONE VENUE 

10,000 PARENTS 25,000 HOTEL ROOMS  

$18 MILLION DOLLAR ECONOMIC IMPACT  

The largest team sport event in Canada is coming to Edmonton in May of 2022! Volleyball Canada’s National 
Championships will see 800+ youth teams competing over a seven-day event hosted at the Edmonton Expo 
Centre. 
 
That’s over 10,000 athletes and 10,000 family members and they are all starting to plan their trips to Edmonton.  
 
With an economic impact estimated at over $18 million to the City of Edmonton this event will explore 
opportunities with the local businesses to benefit and engage with the participants and help us make the event 
an amazing week. 
 
Females are a key demographic that smart marketers typically try to connect with and at our National 
Championships they make up 70% of the participants.  
 
That’s 7,000 teenage girls at one tournament … in one venue.  



 

 

 
 
 GIRL POWER MARKETING SALES 

BRAND VISIBILITY ENGAGEMENT 
SAMPLING SOCIAL MEDIA  

 

 



 

 

 
 
 

Social Media Platform: Volleyball Canada’s Activation Amplifier 
Unique events like the 2022 Nationals tend to create a perfect storm of social media with this age group 
- 10,000 like-minded teenagers sharing everything cool that’s going on during the event.  

Volleyball Canada’s social media platform:  

 
 
160K likes      51K followers      59K followers 
 
 

SSOOCCIIAALL  RREEAACCHH 

VENDOR EXPO  

The Sponsor Expo will be hosted in a 16,000 sq. ft ballroom. It will include Volleyball Canada’s main 
sponsor displays as well as the event’s Official 2022 Store where sponsors will be able to engage with 
the 25,000 attendees (players, parents, spectators) and sample and demonstrate their products. 
 
Purchasing Power: Our membership consists primarily of affluent suburban families with the 
predominant members being females 13 - 18 years of age. On average 60% of Nationals teams are 
female and 40% male. 
 
Given their substantial purchasing power — young women and Generation Z (people who were born 
from 1995 onwards) are under intense focus for marketing efforts.  
 

 
 



 

 

VENUE MAP 
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EXPO BOOTH RATES  
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